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Wendy's tests new line of burgers in Las
Vegas
Burgers named after founder promoted with commercials featuring real "Wendy'
mbar 49010 | By Mark Brandau
Wendy's is testing a new line of premium burgers in the Las Vegas - _ o
market named for the chain's founder, Dave Thomas, and RELATED CONTERT
promoting them with commercials starring his daughter. Wihere the focdservice buyers are

. . Report: Burger King in buyouttall.s
Dave's Hot 'N Juicy Cheeseburgers feature a thicker, quarter- :

pound patty and new ingredients like crinkle-cut pickles on a A claser took ot Ihe new Burger King
buttered, toasted bun. The upgraded burgers are being advertised brosiiast

in Las Vegas as single-, double- and triple-patty varieties and are McDonalds sees drop in customer
being tested at different prices, said Denny Lynch, the chain’s catistaction

senior vice president of communications. Danay's fo uodate §2 §4 5 88 vale

The advertising campaign being tested in Las Vegas marks a

return to form for Dublin, Ohio-based Wendy's. The first of three

commercials for Dave's Hot 'N Juicy Cheeseburger debuted Nov. 8 starring another familiar face from

the Thomas family, Dave’s daughter Wendy.

While she no longer sports the pigtails from the Wendy's logo, the brand’s namesake pitches the new
burgers by talking about her father, who opened the first Wendy's in 1969 and appeared in all the

brand’s commercials from 1989 until his death in 2002.

Since that time, Wendy's has searched for continuity in its marketing efforts, going through several
advertising agencies and campaigns before rolling out its current quality-focused positioning, “You
Know When It's Real,” developed by its lead creative agency, Kaplan Thaler Group.

Wendy's new-product pipeline has been active since the brand merged with former Arby’s parent Triarc
Cos. 1o form Wendy's/Arby’s Group in 2008. New products include fast year's introduction of boneless
wings and the rollout this year of four new premium salads. Dave's Hot 'N Juicy Cheeseburgers would
give the nation's No. 3 hamburger brand an answer to McDonald's Angus Third Pounders and Burger
King’s Steakhouse XT.

Areportin the Las Vegas Sun said Las Vegas is the only test market for the new burgers and a
national rollout is expected in June 2011. However, Lynch told Nation's Restaurant News that an
analyst is speculating about that date and added that Wendy's is “a long way from deciding” whether
the burgers would go systemwide.

Industry marketing executive Gary Stibel, chief executive of the New England. Consuiting Group. said
developing new.products and positioning them as innovative ~ which he cited as a major ,re‘és‘o_n' for
quick-service leader McDonald's success over the past few years while Burger King and Wendy's have
struggled — is @ good strategy to tumn sales around. :

But the execution of the campaign has struck him as lackluster, he said.

“Naming your best product after the founder has credibility; but they haven't made the sandwich look
that much better than the competition,” Stibel said. “No. 2, the way they'veinvolved Dave does not
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recognize the -man the way it could have.”

Referencing Dave Thomas in-new commercials is a good idea, Stibel said, but he thought the execution
came off *benign” because the script has Wendy Thomas speaking of her father the way any
spokesperson could. He added that while Wendy Thomas is the daughter of the brand’s founder and 2
Wendy's franchisee, she is not an “aspirational” spokesperson with the status of an actress or celebrity
orthe-authority of a gourmet chef.

“I's a throwaway,” Stibel said. "There are no tears in her eyes and no emotion. This [product] could
have been lofted up as:a tribute to one of the last, great hamburger restaurateurs, but it comes off as
justanother-burget, this time from Wendy’s.”

Wendy's most recent earnings results included a 1.7-percent decrease in same-store sales for the
North American system for the second quarter ended July 4, although chief executive Roland Smith
projected a return to positive same-store sales in the third quarter. The brand reports third-quarter
earnings Nov. 12. Wendy's has more than 6,600 restaurants worldwide.

Contact Mark Brandau at mbrandau@@nim.com.

Related Terms:  FAB News  Markeling News  Markeling  Quick Service  News  Food and Beverage  Dublin Las
Vegas  Kaplan Thaler Group  Person Email Address

dlive  Cuising  Dave Thomas  Dave Thomas
Stihel  Hamburger  Hum Ohio Palty
Thomas Wendy's Wendy's ofiat

Get maore In-depth analysis

Subscribe to Nation's Reslaurant
News Today!

Ade by lade ™
Connecticut Moms Make §77h
Single mother finds easy way to
earn great money from home
during recession. Her shocking *
story... Learn more

2 Mom's §5 Wrinkle Trick

East Haven : Discover the wrinkle
erasing secret that doctors don't
want you knowing! Learn more

Social Media Marketing Global Industrial

Rita's lce franchise gained 100K Choose from over 225,000
fans on Facebook within 2 weeks. ﬁ4 ) products, including Tables, Chairs,
% Download Whitepaper! Learn 3 " Appliances, Prep Equipment and
more § More. Learn more
Buy a link here
Ahout Us  Media Kit Frivacy Folicy

News Business Food & Beverage Industry Insights Events Media Library Resources

Full Service Oparafions News & Trends lndustyy Voiens [AUFSO Video E-Newstetters
Quick Service Finance Wine HRE solumns FSTEC Phato Gallsries A4R
fhelependents Rarkating Speclal Reports Menu Trends & JobPlate

Growth Concepls Franchising NRH Latest lasue Direstions Digital Edition
Exaautive Changes Policy Healthy Dining Product Ditectory

HRM at the Show Recips ldeas

White Fapers

Foodservice : Retail Healthcare

it News Cheain Store Age Convergant Health Sofutions
z Connesting NV Arkar Dowden Health tedis
o NRNJobPlale Diamond-Friedman Co. Dowden Custom hMedia
) > Chain Star I ! i int
Lebhar-Friedman I.Jfamond Chain Store ! 2! Decision Point
websiles Diamond Home Center

http://www.nrn.cdm/ article/wendys-tests-new-line-burgers-las-vegas 11/16/2010




